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Report 

The workshop was held on 11 December 2014, between 11 a.m. and 1 p.m., at the 

Institute for Development and International Relations (IRMO), with seventeen 

participants. 

 

Agenda: 

Welcome address by Sanja Tišma, Ph.D., Director of IRMO 

1. Introduction, Nada Švob-Đokić, Ph.D., IRMO 

2. Presentation of the Theoretical Report and the Conceptual Design of the Project: 

Paško Bilić, Ph.D., IRMO 

3. Guest Speaker's Remarks: Professor Slavko Splichal, Ph.D., University of Ljubljana 

4. Discussion 

The workshop invitation e-mail was accompanied by the theoretical report and the 

conceptual design of the project. 

 

1. After a brief welcoming speech by Institute Director Sanja Tišma, who highlighted the 

significance of this project for IRMO, project leader Nada Švob-Đokić introduced the 

project team and outlined the project activities planned for the coming three years. She 

noted that the project will establish its Internet page, aiming to facilitate access to the 

documentation published within the project framework, and to support the 

communication between the researchers and all interested professionals in the field of 

the media. 
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2. Paško Bilić presented the first theoretical report, introducing the theoretical 

framework of the project and giving an overview of the entire conceptual research 

design. 

Bilić started his presentation by quoting structural data, as prepared by Ivan Balabanić, 

Ph.D., concerning the number of users and types of Internet usage in Croatia, indicating 

the differences existing between Croatia and other European Union member states. Bilić 

emphasized that, regarding the number of Internet users, Croatia ranks 23rd among the 

EU member states, that the most visited portals are predominantly owned by foreign 

companies, and that international platforms like Facebook and YouTube are readily 

used. It was also mentioned that, contrary to other media which are experiencing a 

continuous drop in advertisement profits, the Internet keeps recording yearly growth 

rates. Even though the structure and number of Internet users is known, as are the 

portals' and platforms' audience statistics, the advertisement investments, and other 

relevant data, it is impossible to tell in which ways the new digital technologies and the 

Internet impact the media industry, as well as social, cultural and political changes. 

Thus, the principal research question of the project is: how does the Internet reshape the 

mediated public sphere in Croatia. The working concept of the public sphere, on which 

this research relies, is determined by the context of democratic and communication 

processes in modern and late modern societies. The central theoretic background for the 

operationalization of the question of how the Internet reshapes the public sphere, and 

for the detection of the key changes taking place in the public sphere in Croatia, is the 

theory of mediatisation. On the general level, mediatisation is defined as a theoretical 

discourse which questions the relations between the media and other activities, and 

emphasizes the impact of media communication on the changes of all social institutions. 

In the course of about the past about twenty years, the mediatisation theory has evolved 

especially in Germany and Scandinavia, where particularly the interrelation between 

social and media changes is studied. Bilić stated that though different theoreticians hold 

different opinions on what the term mediatisation encompasses, a clear distinction is 

made between the terms of mediation and mediatisation. Mediation is the transmission 

of communication through the mass media, while mediatisation incorporates the 

processes through which the media change the modes of communication, thus affecting 

the changes of contemporary societies and cultures. It was noted that the critics of the 

mediatisation theory emphasize that, while this theory clearly discusses media changes, 

it often excludes the actors that shape and impact the operation of the media (such as 

advertisers, public relations professionals, and owners of media corporations on the 

global level). This research, thus, includes the examination of mediatisation within the 

framework of the political economy of communication, as it is essential to consider the 
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relations of power which determine the production, distribution and consumption of 

communication. Hence, the term public sphere is operationalized as a dynamic and 

unstable communication phenomenon, or rather as a media construct dependent on 

communication technologies and organizational capacities of social groups seeking 

wider social recognition. This recognition is achieved through strategic decisions and 

the promotion of certain values, and, at the same time, through directing the public, its 

choices and values towards media communication. Bilić looked at the role the Internet 

plays in the creation and the changing of the public sphere, underlining that in 

contemporary societies the Internet is disintegrating, deepening and fragmenting this 

sphere. 

The project's research and analysis of the media organisations' (actors') best practices 

will focus on the political and economic preconditions and organisational foundations, 

the textual articulation of the news and the implicit media audience. As every media 

organisation implicitly and/or explicitly targets a specific audience, the project's second 

phase will aim to establish to what extent and how these targeted audiences perceive 

the types of media texts that media organisations produce for them, and how they 

position themselves towards them. Audiences are a constituent part of the 

communication in the public sphere. They can be regarded in two ways. The first one 

sees the audience as citizens which take part in the decision-making process based on a 

relatively egalitarian balance of powers. The second one considers the audience as 

consumers which are under the influence of marketing and political consultants. 

Among the goals this project wishes to achieve is a review of the media policy as a public 

policy which incorporates the public and comprehensive regulation of media activities. 

Bilić emphasized that the media policy in Croatia, considering its transitional context, 

manifests problems in structuring the public communication, mainly varying between 

an effort to avoid political sponsorship on the one hand, and effects of the abrupt market 

liberalisation on the other. In Croatia, the owners of the media strongly influence the 

broadening and the shaping of the digital public sphere, while the regulation of the 

media market on the whole is inadequate. Thus, the public media policy must be 

harmonised with the expansion of the media infrastructure and the digital 

communication in general, as well as with the interest of the general public and specific 

audiences. 

Paško Bilić also briefly presented the conceptual design of the project. The project 

makes use of the exploratory sequential research strategy, which in the first phase will 

be founded on qualitative research methods, in order to facilitate a deeper insight into 

the research issue, and to allow for a more detailed determination of the hypotheses 

through the interpretation of the data collected in the qualitative phase of the research. 



 

 

 
 

The opinions, findings and conclusions or recommendations g presented in this material are those of the 
author, and do not necessarily represent the views of the Croatian Science Foundation. 

 

The qualitative methodology will make possible the elaboration of the research 

instruments which will be used to conduct the quantitative part of the study, i.e. a survey 

among the media audiences, aiming to establish to what extent and in what ways media 

production practices reflect on the structuring of the audiences. In conclusion, Bilić 

remarked that the project detects the mediatisation process on different levels – 

considering the organisational change of the various media, which are adapting to digital 

technologies, but also to the changes in the behaviour and the orientation of the 

audiences towards the mass media and the digital technologies. 

 

3. Next, Professor Splichal from the University of Ljubljana discussed the presentation of 

the theoretical report and the conceptual design of the project. To start out, he stated 

that, in his opinion, the mediatisation process could not be defined as a process taking 

place in the course of the past twenty-odd years, but rather that its roots should be 

considered to be lying in the period in which still only printed media existed and were 

circulated publicly. Further, Splichal emphasized that certain impulses for the 

development of the mediatisation theory stem from specific political situations, such as 

the one in Italy, with Berlusconi's election victory. At the beginning, mediatisation was 

an empirically descriptive concept, primarily developed for the television media, which, 

in the course of time, developed into a theory that aimed to define the changes taking 

hold of the entire society, which should encourage a critical approach to the search for 

the answer to the question of what the function of the media in democratic society was. 

When considering the communication processes and their impact on social change, 

Splichal doubts that the mediatisation theory can also successfully analyse the changes 

linked to the development of the digital communication. He, thus, suggests that the 

communication in contemporary society be viewed through two concurrent phenomena 

– through the process of the mediatisation and the process of the internetisation of 

society. Furthermore, Splichal finds that, when questioning communication today, 

emphasis should also be placed on actors which traditionally were not included in the 

scope of communication research, which was mainly focused on the relations between 

the state on the one hand, and civil society on the other. Here, Professor Splichal 

primarily refers to corporations and big business as the third significant actor in today's 

public sphere. Nevertheless, in his opinion, the study of mediatisation and 

internetisation should largely be directed towards an analysis of the changes that take 

place in civil society, i.e. towards an investigation of how mediatisation and 

internetisation change the everyday life of citizens, and how these changes in the sphere 

of communication affect society as a whole. 
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4. Following Splichal's discussion, project leader Nada Švob-Đokić emphasized that it 

was precisely the analysis of the correlation between the media and the broader social 

context that was one of the primary preoccupations of this project, also where the 

production of media contents, their distribution and their consumption were concerned. 

The processes of mediatisation and internetisation today are inter-conditioned, 

temporarily concurrent and technologically induced. Thus, in the framework of the 

project, the process of mediatisation is viewed as a meta-process, which may be seen 

and defined variably, but which still reflects the relationship of the audiences with the 

media and the effects of the media industry on the broader interests of the audiences, 

and this, in fact, is linked with the actions of the global actors, i.e. the big media 

corporations. Bilić expressed his agreement with Splichal's opinion on mediatisation, 

since he also deemed that, despite the fact that the mediatisation theory is defined as a 

meta-process, it still, in the empirical sense, does not function without taking into 

account some other meta-processes, such as commodification, democratisation or 

internetisation. Joining the discussion, Professor Zrinjka Peruško, Ph.D., from the Faculty 

of Political Science of the University of Zagreb, stated that at the Centre for Media and 

Communication Research (CIM) of the Faculty of Political Science active work has been 

conducted for several years on a somewhat similar project, which, though, does not 

focus on the mediatisation process itself, but rather on digitalisation and the impacts of 

this process on society as a whole. She emphasized that an obvious synergy exists 

between these two research projects, and that a comparison and exchange of research 

results of these two closely related projects will certainly be welcome. 

 

The other participants in this discussion (Professor Vesna Lamza-Posavec, Ph.D., Matko 

Meštrović, Ph.D., Milan F. Živković and others more) remarked that the project is 

interesting and challenging, that it opens new, and in the Croatian context insufficiently 

researched issues, that the (re)shaping of the public sphere under the influence of 

digitalisation and possible mediatisation processes motivates the research of these 

phenomena in the specific Croatian context, and that it clearly gives an understanding of 

the changes in the modes of communication and the communication processes as a 

whole. 

 

Dr. sc. Ivan Balabanić 


